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ABSTRACT  
Research Objectives  
 
The objective of this study is to identify facts on the technical capabilities and limitations of RFID as 
reported in published reviews and vendor sites.  The study will identify empirical based case studies of 
RFID Implementation failures and disappointments where expectations and marketing hype were not 
realized. The study prepared a questionnaire to measure public consumer awareness of RFID 
capabilities, limitations, and consumer attitudes towards the increasing use of RFID tags.   
 
Methodology  
 
A survey was developed with multiple items to test respondent knowledge of facts related to RFID 
capabilities and limitations and additional questions were developed to identify respondent attitudes 
(positive, negative, and fears) about the increasing use of RFID tags.  Data analysis was performed on 
the 500 plus respondents to identify univariate and multivariate results.  Conclusions were drawn and 
supported.  
 
Implications and Outcomes  
 
The study results have policy implications for RFID vendors, users of RFID tags, government agencies, 
and consumers.  
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