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ABSTRACT
Cross-cultural corporate relationships, such as mergers, alliances, partnerships, etc., are subject to influence beyond those of corporate relationships within a specific culture. Using the nine dimensions of culture identified by the Globe project, an index of cultural differences has been developed. It is hypothesized that this index can be used to predict the likelihood of success or failure of corporate relationships between the ten culture cluster groups identified by Globe. Specific examples are given, including Daimler-Chrysler.

