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ABSTRACT

This research used the sixth generation innovation management model to better understand how knowledge management influenced the creation of new business opportunities within firms. 

There were three main findings of our study.  Firstly, our study found that across 25 case studies, firms relied heavily on information systems and knowledge management to establish a competitive advantage and to support their innovation efforts.  Secondly, we discovered that social networking played a minor role in a firm’s attempt to innovate.  And finally, we learned that the market dynamism for which firms competed played a significant role in determining the degree for which firms engaged in continuous innovation.
