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ABSTRACT
The purpose of the current study was to investigate if there was a moderating effect of Taiwanese adolescents’ sport celebrity adoration on the relationships among adolescents’ attitude toward the act (the degree to which an adolescent possessed a favorable or unfavorable evaluation on following sport celebrity’s game), perceived norm, perceived behavioral control, and intention to follow sport celebrity’s game. Five hundred and twenty-one usable questionnaires were collected and used for analysis. The age of the participants ranged from 12 years to 20 years with a mean of 16.11 years and a standard deviation of 2.18 years. There were 278 male and 243 female. The present study revealed satisfactory reliability and construct validity of the measurement model. The results showed that the relative importance between attitude toward the act and intention to follow sport celebrity’s game for the high sport celebrity adoration group was significantly stronger than that for the low sport celebrity adoration group; the strength between perceived norm and intention to attitude toward the act for the high sport celebrity adoration group was significantly stronger than that for the low sport celebrity adoration group.

