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ABSTRACT
The influence of ease of retail access to cigarettes on smoking activity or on attempts to quit has received only limited research attention. For adolescents, there is some evidence that restriction of tobacco supply is associated with lower rates of experimental and regular smoking. Studies have found drops in underage smoking ranging from 15.8% to 46% after restrictions to access, community education and enforcement of laws banning sales to minors (Altman et al, 1991; Bellew and Wayne, 1991; Bishai et al, 2005; DiFranza et al, 1992; Jason et al, 1991). Pokorny et al (2003) found higher levels of retail tobacco availability were associated with increased odds that a youth initiated smoking, and a more recent study found that young people (aged 11-23 years) living in areas with relatively high retail tobacco density were somewhat more likely to smoke than those living in areas with much lower tobacco outlet density (Novak et al, 2006). The evidence is not unequivocal, however, as other studies have found that youths often substitute non-retail sources when retail supply is restricted (e.g. Levy et al, 2004). Moreover, to date there has been only very limited investigation of the extent to which ease of retail access to tobacco contributes to the rate of adult smoking (Chuang et al, 2005; Peterson et al, 2005; Reid et al, 2005), or to the failure of attempts to quit. 
The lack of attention in the literature to the influence of ease of retail access to cigarettes on adult smoking activity is surprising in light of traditional market theory which holds that the number of distribution outlets is strongly associated with higher levels of sales (Farris et al, 1989). If a product is visible everywhere, marketing theory suggests that customers will be exposed to it more often, will be more likely to buy it, and sales will be high; conversely, if the product is only available in a few outlets, sales will necessarily be lower (Farris et al, 1989; Reibstein and Farris 1995). This is supported by strong evidence from a range of product categories including fast food, psychoactive drugs, and alcohol (Ashe et al, 2003; Goldstein and Kalant 1990; Jekanowski et al, 2001). These studies have not been able to demonstrate a causal relationship between distribution and consumption, with a bi-directional relationship thought to be more likely (Dubelaar et al, 2002; Reibstein and Farris, 1995). This study will present data on the differential use of different tobacco retailers by different types of smokers (i.e. by level of addiction, and by quit status). By assessing whether certain types of tobacco retailers are more likely to be used by particular types of smokers (e.g. those attempting to quit) the results will provide insight into the extent to which point of purchase restrictions, or other restrictions on tobacco retailing might be most effective in decreasing smoking by attempting quitters. 
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