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ABSTRACT
Traditionally, executive compensation has been widely modeled as a function of a company financial well being, stock performance, age, number of employees, etc.  In this paper we introduced a new measure arising from the Social Networks Literature: Influence.  We measure influence as the number of board of director contacts a CEO has at the time the data was collected. So for instance, a CEO that sits in 3 (external) boards of directors each containing 10 different individuals has an influence rating of 27 while one that sits in none has an influence rating of 0. We argue that this measure is a better single explanatory variable of compensation than the traditional performance/financials driven ones. Our study is based on a sample of 38 CEO’s from publicly trading capital markets companies. 
