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ABSTRACT

This study investigates the attitudes of students about the current United States economy. Early findings indicate that the cataclysmic economic events of the recent 20 months (May 2007--December 2008), with the sub-prime mortgage crisis leading to a sudden and severe curtailing of lending, may force students to re-evaluate their job and financial prospects upon graduation. Further study in how faculty and advisors can better help students transition to the workforce is recommended.

INTRODUCTION

While business student perceptions are the subject of numerous studies, recent literature tends to concentrate only on a handful of subtopics. Globalization, ethics and corporate responsibility, employer preferences, and even the subject of student surveys themselves is addressed. One largely untouched issue is how perceptions of economic and financial crisis may affect business students’ attitudes and their likely decisions immediately after graduation. As educators in this field, this topic is particularly relevant in light of today’s uncertain economic climate, as a significant part of our professional responsibility is the guidance and mentoring of future business leaders. 

Purpose
The purpose of this study was to obtain Students’ Attitudes about the Current United States Economy. 

 The initial objectives were to:

1. obtain descriptive statistics 

2. compare attitudes of various age groups, 

3. describe attitudes of various majors,

4. describe attitudes of people with different citizenship status, and 

5. determine what impact these attitudes may have on students’ decisions immediately after graduation.

REVIEW OF RELATED LITERATURE

While business student perceptions are the subject of numerous studies, recent literature tends to concentrate on a handful of subtopics. Peng and Shin [6] investigated business student attitudes toward globalization, finding that students generally had positive perceptions about living in a global economy. Student perceptions about ethics and corporate responsibility are the subject of numerous studies, with many--if not most--being designed to determine whether ethical attitudes and behavior correlate with particular personality traits or demographic groups [1] [5] [7] .

MBA students are regularly surveyed about their employer preferences, with annual results appearing in several mainstream business magazines. Even the subject of the student surveys themselves is addressed, notably so by Carl Bialik [2] who reflects on whether college students are an appropriate survey group for many of the studies in which they participate.

One largely untouched issue is how perceptions of economic and financial crisis may affect business students’ attitudes and their likely decisions immediately after graduation. As educators in this field, this issue is particularly relevant in light of today’s uncertain economic climate, as a significant part of our professional responsibility is the guidance and mentoring of future business leaders. Thus, with a better understanding of students’ problems, hopes, and fears, these issues can be more readily addressed both in classroom settings as well as in one-on-one advisement. Interestingly, these specific topics represent a gap in recent literature. Iacovou, Shirland, and Thompson [3] assessed job attribute preferences of MBA students, but with a substantially different economic climate as a backdrop. 

In the most relevant study found, Miller [4] observed lavish spending behaviors in MBA students that he attributed to their perceived need to begin building professional networks. It is unclear, however, to what extent these behaviors were simply a “sign of the times,” and consistent with spending patterns throughout American society at large. 

METHODOLOGY

Four sections of the College of Business Administration capstone course were used for the study.  A total of 100 students representing majors in Accounting; Computer Information Systems; Finance, Real Estate and Law; International Business; Management and Human Resources; Marketing; eBusiness; and Technology and Operations Management were included in the study. 

The classes were taught by two professors from the Technology and Operations Management Department during the Fall Quarter of 2008.  This study compares the responses of 100 students in 4 sections on 21 issues relating to their attitudes about the current United States economy and seven demographic questions.  

As TOM 411 is the capstone course for the College of Business Administration at Cal Poly Pomona, all students had completed the College of Business core. Most students were within two quarters of graduation.

This study investigated the difference between female and male student attitudes about the current United States Economy.  The chi-square was used to compare various groups and address the hypotheses.

FINDINGS

The sample size in this initial study was too small to allow comparisons between students of different majors, ages, and those of differing citizenship status, which were initial objectives of the study. The sample size was sufficient; however, to determine that there was no significant difference between the perceptions of male and female students. 

Students’ perceptions of their employment prospects are summarized in Table 1. Of particular concern is their likelihood of taking an early job offer, with more than half answering in the affirmative: 

Table 1

	The current economy will:
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	affect my chances of getting a job. Q1
	54%
	25%
	10%
	6%
	5%

	affect my chances  of getting a high-paying  job. Q2
	55%
	26%
	7%
	6%
	6%

	affect  my chances of getting the job I want. Q3
	42%
	31%
	17%
	6%
	4%

	affect  my chances  of getting the job for which I am qualified.  Q4
	27%
	37%
	21%
	10%
	5%

	cause me to accept an early job offer. Q5
	25%
	38%
	17%
	15%
	5%

	affect my chances of getting a credit card. Q6
	10%
	18%
	25%
	26%
	21%

	affect my chances of getting a car loan. Q7
	12%
	26%
	29%
	19%
	14%

	affect my chances of getting a mortgage/buying a house. Q8
	34%
	35%
	17%
	7%
	7%


CONCLUSIONS

Clearly, the students in this poll are experiencing doubt and anxiety about their futures. While enlargement of the sample is required to identify whether particular groups are more uncertain of their prospects, this initial research suggests that students may need more pro-active assistance from faculty and advisors in navigating the post-graduation employment landscape with confidence. Further research should include comparison of subsequent graduating classes, investigation of interventions, and longitudinal data that assesses their effectiveness.
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