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ABSTRACT 

Over the last decade, the concept of sustainability has become a topic of greater interest to researchers 
and practitioners in the field of tourism and appears to be a critical factor in customer satisfaction—the 
core of this research. Micro Tourism, within the context of sustainability, is an under-researched topic 
and published literature deals overwhelmingly with Micro Tourism Enterprises. Within the global 
context of tourism, scholars have made valuable contributions to the field, and tourist satisfaction 
continues to be a topic of great interest. Tourists in general choose their destination based on many 
personal factors, one being interest in Green Tourism and Sustainable Development.  This paper 
investigates the challenges and opportunities in attracting tourists in three emerging micro-tourism 
destinations in South Central Italy and identifies the determining factors contributing to tourists’ 
satisfaction by contrasting all factors with that of Environmental Quality. Within this context the study 
focuses on identifying the determining factors that affect customer expectations -- satisfaction in three 
emergent micro beach tourism destinations in South Central Italy. Two of the destinations, Termoli and 
Campomarino, are located in the Molise region, and the third, Vasto, is located in the adjacent Abruzzi 
region. They have a shared coastline of 35 km or 21.8 miles. The regions of Abruzzi and Molise have a 
remarkable competitive sustainability advantage: the natural environment without factories, local 
economy based on agriculture, with large truffle, olive oil, pasta, preserved meats, and wine production, 
nuclear-free zone, only one airport in the Abruzzi region and no airports in the Molise region, zero 
industrial pollution, preserved national parks with wild life, fresh water fish, etc. This patrimony is 
rather organic and not intentionally man-made to support the sustainability initiative.  In fact, these 
destinations have received the Blue Flag Awards from the Foundation for Environmental Education for 
excellent water quality, environmental quality, service quality, security, and environmental education. 
Recently, the regions have received the highest recognition for being top organic producers of   truffles, 
olive oil, and grape wine, among other specialty products.  The study applies qualitative and quantitative 
methods and introduces an empirical model for evaluating the factors affecting tourist expectations and 
satisfaction, see figure 1.  
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 Figure 1. Proposed model of the determinants of tourist satisfaction.   
 

 

Results show that the quality of the tourism environment is the element of greatest satisfaction for all 
three destinations. Specifically, the uniqueness and integrity of the natural environment, the uniqueness 
of the territory and integrity of the natural environment are key to maintaining tourist satisfaction. This 
study contributes to the body of knowledge in the field of tourism in general and benefits strategic 
marketers and managers in emerging micro-tourism destinations in their effort to promote sustainable 
tourism.   
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     Natural 

                    Environment and 
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          Evaluation 

                (PSE) 
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  Evaluation 

                     (CSE)    
                     Commercial Services 

      Evaluations 

(ODE) 
Overall 

       Destination 
      Evaluation 

Quality of Tourist Natural 
Environment based on 

1. Climatic conditions 
2. Cleanliness of sea water 
3. Beauty of the landscape 
4. Artistic natural patrimony 
5. Eco-gastronomy-local –

organic products produced 
within the  zero mile and  zero 
carbon footprint concept 

6. Itineraries-excursions to 
protected sites (animals 
species: birds, and other wild 
life) 

7. Hospitality of local residents 
8. Environmental  friendly 

recreational activities 
9. Environmental tranquility and  

serenity (undisturbed  natural 
terroir)  

10. Integrity of natural fauna 
and flora habitat 

11. Uniqueness of the 
sustainable environment 

12. Nonintrusive accessibility to 
the protect localities 

Quality Public Service for Incoming 
Tourists based on 

 
1. Public transportation system 
2. Parking facilities 
3. Pedestrians accessibility 
4. Street information signs 
5. Availability of tourist information 

outlets 
6. Rituals and religious events 
7. Functionality, use and enjoyment of 

museums, artistic places and 
archeological sites 

8. Stores operating hours 
9. Availability of sports services and 

equipment 
10. Children services   
11. Effective, friendly, competent and 

professional public service 
operators 

12. Ability to communicate with public 
service operators, i.e. minimal 
language barriers  

13. Sanitation of tourist places 
14. Safety of tourists 
15. Liking of urban furnishings 

    (CSE)    
    

       Sub-factor: 
       Professionalism 

of the 
operators  

    (CSE)  
        

   Sub-factor: 
      Cleanliness and 

enjoyment of 
tourist 

structures   

 
 
1. Hospitality and lodging facilities 
2. Food service establishments 
3. Recreation facilities 
4. Beach facilities 
5. Supermarkets and other commercial services 
6. Private transportation 
7. Tourist services agencies 
8. Tourist guide services 
9. Rental services 

 

     (CSE)  
       

     Sub-factor: 
        Convenience 

 
 
 
 

 


