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ABSTRACT 
 

Numerous studies have attempted to identify the best colleges and universities using a variety of data 
and methodologies. The most notable studies are those conducted by U.S. News & World 
Report (USN&WR) and Bloomberg/BusinessWeek (BW).  Each year students, employers, faculty, and 
administrators eagerly await the results of the latest rankings.  Oftentimes, schools have an ambivalent 
relationship to these rankings, openly criticizing them but embracing the favorable aspects of them 
(Bradshaw, 2007).  In the short run, these rankings provide colleges and universities with immediate 
prestige.  In the long run, a more tangible result of these rankings for schools is greater ability to raise 
external funds and to attract high-quality students. These rankings also provide incentive for lesser 
ranked institutions to improve their programs (Peters, 2007). Recently, the U.S. Department of 
Education developed a college ratings system that identifies and ranks schools that offer the best value 
in different perspectives to help students and families make more informed decisions about what college 
to attend (Mangan, K. and Supiano, B. More  
Metrics, More Problems: Breaking Down Obama’s College-Ratings Plan.  Chronicle of Higher 
Education, December 19, 2014). Similarly, the WashingtonMonthly 
(http://www.washingtonmonthly.com/magazine/septemberoctober_2012/features/a_note_on_methodolo
gy_4year_co_1039359.php) rates schools based on their contribution to the public good in three broad 
categories: Social Mobility (recruiting and graduating low-income students) Research (producing 
cutting-edge scholarship and PhDs), and Service (encouraging students to give something back to their 
country). 
In general, methods for ranking undergraduate business programs are based on weighted scores of 
selected attributes or measures.  One problem with using weighted scores is that the scores rely on 
arbitrary weightings.  In addition, some of the selected attributes are derived from subjective survey 
responses of graduates, recruiters, and peers.  As a consequence, academics, employers, and prospective 
students oftentimes question the value of business school rankings (Dichev, 1999; Holbrook, 2004; 
Schatz, 1993).  Nevertheless, students, parents, employers, and educators closely watch these rankings. 
  
In an attempt to differentiate the quality of an undergraduate program from the quality of the incoming 
students, we use Data Envelopment Analysis (DEA) to connect student quality (inputs) with benefits 
(outputs) to evaluate the value-added to student quality by individual undergraduate programs.  In 
addition, we select combinations of input-output mix to measures the value of undergraduate business 



programs from different perspectives using the data from Bloomberg/BusinessWeek 
(http://www.businessweek.com/articles/2014-04-04/the-complete-ranking-best-undergraduate-business-
schools-2014).  For example, attributes related labor market performance are used to measure value-
added from job market perspective and attributes related to academic qualifications are used to measure 
value-added from scholarly perspective.   Ranking is based on the value-added to student quality.   DEA 
identifies high-quality programs that were not ranked by BW or USN&WR because these programs did 
not attract higher-tier students.   DEA results will then compared with the Washington Monthly rankings 
based on social perspective.  The results of this study should enable students to select the best 
undergraduate business program from their individual perspectives.  The results can also help schools to 
identify their corresponding market niche and allocate their recourses more effectively.  
 

 
 

 


