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ABSTRACT

This research discusses the results of a systematic literature review of the supply chain literature
that indicates a lack of clarity on the definition and the concept of “traceability” in the supply
chain. Additionally, this early work identifies potential difficulties in measuring the traceability
of products as they move between firms and proposes data collection approaches based on inputs
of supply chain managers.

Keywords: Supply Chain, Visibility, Transparency, Traceability, Technology



