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ABSTRACT 

 

We investigate the moderating effect of Six Sigma programs on the relationship between CSR and firm 

performance in the finance services industry (e.g., banking and insurance). Drawing upon both CSR and 

Six Sigma literature, we propose and test several hypotheses applying the panel analysis. Our results show 

that Six Sigma and CSR enhance the firm performance and that the interaction between Six Sigma and 

CSR also improve the firm performance. This study is among the first to empirically test the effect of CSR 

on firm performance by explicitly considering how Six Sigma applications can moderate the efficacy of 

this relationship. 
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