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ABSTRACT 
Corporate ethics focuses on the individual decision-making and activities of employees, while 

corporate social responsibility (CSR) is the moral behavior expressed at the corporate quality. 

Consumers have more diversified catering choices, green catering pays more attention to social 

responsibility when operating, competitive of enterprises, but also integrating social factors, 

environmental protection, resource conservation, respecting the interests, health of consumers' meals, 

and the quality of service is also improved customers values. This case study analyzes and 

cooperates with smallholder farmers to promote CSR from new thinking from table to origin, staff 

selection, and training to enhance competitive advantage and performance. 
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