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ABSTRACT 

 

Companies grow differently in the modern internet economy. Advertisement and subscription are two 

distinct revenue streams of the e-business model. We present descriptive research examining the revenue 

metrics of companies to depict insights such as, (1) Ad-based companies grow faster initially, but both 

ad-based and subscription companies’ growth rates are comparable in the long run, and (2) Subscription 

companies are a safer bet initially, but ad-based companies are more profitable, and exhibit a “cross-over” 

effect. Key implications of these results for business strategy are discussed. 
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